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POSITIVE RESULTS ALL ROUND FOR THE NINTH EDITION 
OF BTO – BUY TOURISM ONLINE
Over 10,000 attendances in two days, ticket sales up by 10% and 20% more exhibitors and sponsors
Florence, 2 December 2016 – the figures relating to the ninth edition of BTO, the leading trade fair event for the online travel business, exceed the very positive results already achieved in 2015. Over 10,000 attendances recorded in two days with  ticket sales up by 10% and 20% more exhibitors and sponsors. The trade fair, with its 148 collateral events hosted in two Main Halls (one of which dedicated to international guests with debates conducted exclusively in English), and 7 Focus Halls, has brought to Florence 198 speakers and 400 accredited journalists and bloggers. 62 exhibitors took part (+10% compared 2015) comprising 8 non-Italian companies (from Spain, Great Britain, Switzerland and USA) and as many as 13 local Italian operators : Tuscany, Latium, Liguria, Basilicata, Sicily, Apulia, Abruzzo, Sardinia, Lombardy, Emilia Romagna, Marche, Umbria and Piedmont Caves. BTO - Buy Tourism Online is a brand owned by Toscana Promozione Turistica / the Region of Tuscany and the Florence Chamber of Commerce. It is organized by the Fondazione Sistema Toscana and PromoFirenze – a special company of the Florence Chamber of Commerce. 
In its role as the Main sponsor of BTO 2016 Best Western has confirmed and increased its contribution to the recently concluded event, for the first time flanked by the presence of a great Italian brand such as Enel. Of indisputable success, the BTO for Corporate programme has targeted the Italian managers of large companies who were invited for the first time to BTO to analyse the future scenarios of business travel. It is worth highlighting the presence among the public of the students from 12 Italian university degree and master courses. Furthermore, 82 young people were involved in the BTO 2016 team and were given the chance to participate in a work/study experience.  Apart from the physical presence of visitors, members of the public were also able to follow the event thanks to the fact that it was live streamed: over 6,000 single users watched the event live on intoscana.it.
Companies, hoteliers, agencies, marketing experts, start-uppers, regional and national governors met up in Fortezza. Among them, the General Manager of the Tourism department of MIBACT, Francesco Palumbo, regional councillor for tourism, Stefano Ciuoffo, executive director of ENIT, Gianni Bastianelli and Roberta Milano, who has returned to BTO in the position of ENIT digital marketing director.

During the event, numerous market researches on Italian and international scenarios were previewed. PhoCusWright®, one of the world’s most authoritative research institutes focused on the tourist industry, revealed that starting from as early as 2016 the overall number of Italian bookings made from a mobile device will be worth 835 million Euros, 10% of all online travel (in 2014 mobile bookings amounted to 372 million Euro, up 98% compared to the previous year). According to the PhoCusWright® research, direct messaging is the new frontier: today, one billion people already use WhatsApp every month, 900 million are on Messenger (the messaging app run by Facebook) and 400 million users are on Instagram every month. The most popular reservation apps will be those of messaging and the social media. These figures are also confirmed by the 2016 Travel Flash Report  presented at BTO by Criteo, a technology company specialized in  performance marketing, which registered a 33% rise in global bookings effected through smartphones last year. Travel apps take the lion’s share of short stay bookings (72% of one night stays). The event would not have been complete without Facebook training workshops, Google innovations with the Home project, the very “local” new developments of Airbnb and Booking.com. Not forgetting Millennials who – according to the research carried out by SG Tour, a tour operator specialized in the community sector – mainly choose Europe as their travel destination (55%), have an average daily budget comprised between 21 and 50 Euro and are always connected, in 76% of the cases examined, via mobile devices.  

Finally, Sharewood,  the start-up linking owners of sports equipment with those wishing to hire it,  is the winner of the first edition of Startup Italian Open (www.startupitalianopen.com). The competition is promoted and supported by Fondazione Sistema Toscana and PromoFirenze in collaboration with Phocuswright Europe and Travel Appeal. The prize awarded to its five founders, Piercarlo Mansueto, Giulia Trombin, Flavio Tagliabue, Carlo Bonadonna and Alessandro Cadoni, consists in their participation at the international conference of  Phocuswright Europe scheduled to take place in May 2017 in Amsterdam before the world’s most important investors. 
BTO - Buy Tourism Online is a proprietary brand of Toscana Promozione Turistica / the Region of Tuscany and the Florence Chamber of Commerce, organized by the  Fondazione Sistema Toscana and PromoFirenze – a Special Company of the Florence Chamber of Commerce. BTO Educational is in charge of drawing up the science programme and the commitment to BTO 2016.
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